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WHO WE ARE



WHO WE ARE

Forest is a communications agency 
and producer of socioenvironmental 
content with over a decade of 
experience. Participating in the socially-
engaged third sector environment and 
consolidating partnerships with clients, 
we explore the power of storytelling and 
promoting causes. The result is conscious 
entertainment services and products, 
always in tune with socioenvironmental 
themes. Forest’s team is highly specialised 
and understands the organisations’ 
communication challenges, as well 
as their processes and purposes. Our 
objective is to promote the public debate 
on sustainability, seeking attractive and 
innovative solutions for our customers. 



About this portfolio

Here you will find a brief compilation of some jobs carried 
out by Forest over more than 10 years. To learn more about 
Forest, you can follow us on social networks or access our 
website. At the end of this document, we present some 
testimonials, awards and numbers from our networks. 
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COMMUNICATIONS PLANNING

International Labour 
Organisation (ILO)

RESEARCH, DESIGN AND DISTRIBUTION OF THE 
CAMPAIGN “¡SOY IMIGRANTE, TENGO DERECHOS!”

The campaign design included messages and concepts, 
distribution channels, products and languages most suited to 
the target audience – immigrant workers living in São Paulo. 
To obtain inputs for the creation of the pieces, two rounds of 
interviews and coordination with ILO partners engaged with 
the agenda of fighting slave labour were carried out.

¡SOY 
INMIGRANTE, 
TENGO 
DERECHOS!



COMMUNICATIONS PLANNING

United Nations Development 
Program (UNDP)

DIAGNOSIS, TARGET AUDIENCE AND APPROACH, 
INITIAL MANUALS AND SCHEDULE

The diagnosis of the Floresta+ Amazônia project comprised 
an internal analysis of the project and its relationship with 
partners, as well as an external analysis of the scenario where 
the initiative takes place. In the process, we identify the 
communication purposes and different audience segments, 
represented by the characters. We also worked on updating 
the project’s visual identity and on creating a brand guidelines 
manual.

Plano de Comunicação

Projeto Floresta+ Amazônia

Sumário:

Diagnóstico 2

Posicionamentos 4

Resultados esperados 5

Público e abordagem 5

Manuais iniciais 14

Ações 16

Cronograma 31

Anexo I 37



COMMUNICATIONS PLANNING

Society for the Conservation 
of Birds of Brazil
(SAVE Brasil)

DIAGNOSIS, COMMUNICATION STRATEGIES, BUDGET 
FOR PLANNED ACTIVITIES AND EVALUATION 
METHOD

Strategic communication planning for SAVE Brasil. A 
documentary research, semi-structured interviews and 
a qualitative analysis of metrics were carried out. We 
identified gaps, opportunities and inspirations for the 
proposition of strategies. In parallel, our team carried out 
initial communication advisory services, which became an 
opportunity to better understand SAVE Brasil.



COMMUNICATIONS PLANNING

Life Centre Institute (ICV) DIAGNOSIS, CONTEXT ANALYSIS AND STRATEGY 
DESIGN

Research and writing of a Communication Plan for the 
Socioproductive Networks project. A diagnosis was conducted, 
with a context analysis and interviews with stakeholders. 
Identification of strategies, actions and indicators for 
monitoring the objectives set for each segment of the 
target audience. The planning resulted in several pieces and 
communication actions. 



COMMUNICATIONS PLANNING

Amazon Environmental 
Research Institute 

IDENTIFICATION OF THE TARGET AUDIENCE’S 
CONSUMPTION HABITS AND ELABORATION OF THE 
CAMPAIGN DISTRIBUTION PLAN

Gathering information on the target audience of the “Forest 
Code – Look after it!” campaign, to establish the music 
style for the set of videos and jingles. Elaboration of the 
distribution plan with out-of-home media (in airports, bus 
stations, underground stations, bus stops, etc.). In parallel, 
there was coordination with TV and radio channels for pro 
bono broadcasting on CineBrasilTV, TV Câmara, Futura, Rádio 
Nacional of the EBC and community radios.



COMMUNICATIONS 
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COMMUNICATIONS CONSULTING

ONF Brasil INTERVIEWS, CONTENT CREATION AND PUBLICITY Researching and writing news about scientific events 
(biodiversity and carbon sequestration), training in sustainable 
practices and daily activities on a reforestation farm in the 
Amazon territory. Publication of the content on the website 
and sending an e-newsletter to partners. Presentation of 
metrics reports of the actions carried out.



COMMUNICATIONS CONSULTING

Socioproductive Networks 
Project

INTERVIEWS, NEWS WRITING AND DISTRIBUTION To strengthen communication with stakeholders in 
the Northwest region of Mato Grosso, the Life Centre 
Institute (ICV) closed a deal to publicise the actions of 
the Socioproductive Networks project. Interviews were 
conducted with the beneficiaries of the initiative, as well as 
the production of news and dissemination through electronic 
newsletters. 



COMMUNICATIONS CONSULTING

International Labour 
Organisation (ILO)

PLANNING, TEXT PRODUCTION AND GRAPHIC 
DESIGN

Elaboration of a Strategic Communication Plan for the 
production of content for social media, in addition to 
journalistic, photographic and audiovisual work through 
interviews with vulnerable workers, people rescued from 
slavery, immigrants and ILO officials. Based on a specific 
demand, a video and factsheet were created for the Research 
“Measuring Contemporary Slave Labour in Maranhão”.
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SOCIAL MEDIA

Gaia Institute CREATION, DISTRIBUTION AND PROMOTION OF 
FOREST COMICS

Content production and distribution of cards with comics 
about the Pantanal. The pieces about the Pantanal and the 
Paraguay River were published on the client’s social networks 
and also on @forestcomicsbr (a profile with more than 4,000 
followers). The material reached 728,550 users, generated 
31,370 engagements and was saved 999 times on Instagram 
and Facebook. In parallel, Forest provided rapid training in 
digital communication for the Gaia Institute team.



SOCIAL MEDIA

Public Ministry of the State of 
Mato Grosso

CREATION OF CHARACTERS AND ILLUSTRATION FOR 
THE WATER FOR THE FUTURE PROJEC

Content production and management of the Facebook page, 
reaching more than 6 thousand likes. Creation of a customised 
visual identity for the fanpage and commemorative covers. 
Publishing educational posts with engaging language and a 
charming design. Specific metrics reports for social networks. 
In 6 months, 53 posts created generated an average of 9,468 
people reached and 12,885 impressions.
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VISUAL IDENTITY

Municipal Commission for 
the Eradication of Slave 
Labour (COMTRAESP)

CREATION OF A VISUAL IDENTITY PROGRAMME AND 
BRAND GUIDELINES MANUAL

Holding meetings with committee participants to understand 
the concepts related to the strategic core of the organisation. 
From the information collected, a visual research was 
conducted and two style matrices were established, identified 
as “prosperous future” and “tradition and history”. Then, 
the visual identity was developed based on traits that can 
be arranged and rearranged in diverse ways to indicate 
connections between organisations that work to eradicate 
slave labour.



VISUAL IDENTITY

Floresta+ Amazônia Project PROJECT BRAND ANALYSIS AND VISUAL IDENTITY 
UPDATE

Evaluation of the brand components of the Floresta+ 
Amazônia project, identifying which elements of the logo were 
not optimised for reduced application. Research process with 
the proposal of two styles for the visual identity: “explorers” 
and “stakeholders”. Adjustments to the original brand and 
creation of the guidelines manual.



VISUAL IDENTITY

Life Centre Institute (ICV) BRAND REVIEW AND CREATION OF GUIDELINES 
MANUAL

Brand review to make the ICV visual identity more 
contemporary, celebrating the organisation’s 25th 
anniversary. Production of three brand options, on a scale 
from just a few changes to a radical change. After the client 
made their choice, preparation of the guidelines manual and 
package with some stationery items.
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GRAPHIC DESIGN

WWF-Brasil INFOGRAPHIC “FINANCIAL SYSTEM AND ZERO 
DEFORESTATION”

Adaptation of the text for the infographic from tables, data 
and slideshows. Creation of illustrations and icons to build 
an infographic with relevant content for financial institutions 
interested in contributing to zero deforestation. 



GRAPHIC DESIGN

Amazon Environmental 
Research Institute

INDICAR PLATFORM REPORT Elaboration of graphic design with icons, schemes and the 
application of visual identity in graphics about deforestation. 
Layout of 4 state reports with an average of 16 pages for 
distribution. The objective of the publications is to present the 
Indicar platform’s indicator results for the actions of the state 
plans for prevention and control of deforestation in the states 
of Acre, Amazonas, Mato Grosso and Pará.



GRAPHIC DESIGN

Socio-Economic Studies 
Institute (INESC)

“BUDGET AND RIGHTS” PUBLICATIONS Editing, graphic design, layout and illustrations of the booklet 
“Budgets & Rights”. In the context of this series of publications, 
the graphic project was also used for the specific material 
entitled “The public budget and the right to indigenous 
health”. Particular care was taken with the illustrations, which 
visually translated complex concepts.

2017

Orçamento & Direitos



GRAPHIC DESIGN

Society, Population and 
Nature Institute (ISPN)

POSTERS, ECOBAGS AND BOOKLETS FOR THE 
INDIGENOUS GROUPS GUAJAJARA AND AWÁ GUAJÁ

Treatment of illustrations made by the Guajajaras, from 
the Caru and Rio Pindaré Indigenous Lands, in the State of 
Maranhão. The Indigenous people participated in workshops 
to produce printed materials to raise awareness for the 
protection of their lands and for the promotion of the use of 
medicinal plants. Based on the content, Forest created two 16-
page booklets, 6 banners, 9 posters, t-shirts, caps and ecobags. 



GRAPHIC DESIGN

Life Centre Institute (ICV) DESIGN WORKS ON THE FAMILY AGRICULTURE IN 
THE STATE OF MATO GROSSO

Creation of newsletters, folders, infographics and posts for 
social media. Supporting texts for these materials were also 
prepared. The content promotes the products and the work 
of family farmers, cooperatives and associations supported by 
the Socioproductive Networks project.
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BARRAGEM DO
DESCOBERTO

UMA PAISAGEM PROTEGIDA

ILLUSTRATIONS

The Chico Mendes Institute 
for Biodiversity Conservation 
(ICMbio)

INFORMATION PANEL OF FLONA BRASÍLIA VISITORS 
CENTRE

Preparation of an adhesive panel for the National Forest 
Visitor Centre (Flona) in Brasília. Illustrations, icons, maps and 
information to guide the visit to the Conservation Unit.

BARRAGEM DO
DESCOBERTO

UMA PAISAGEM PROTEGIDA



ILLUSTRATIONS

GIZ ILLUSTRATIONS FOR THE BOOK “INTEGRATED FIRE 
MANAGEMENT”

Creation of illustrations for the graphic design of the book 
“Integrated Fire Management”. The drawings valued the 
Cerrado biome and its textures. They were also designed 
considering the possibility of turning them into icons. 
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Título
PHOTOGRAPHSPHOTOGRAPHS

PHOTOGRAPHY PRODUCTION AND 
ACCESS TO SOCIOENVIRONMENTAL 
IMAGE BANK

The images can serve as a record and 
memory of activities. They are also 
associated with other communication 
services, such as for the production of 
portfolios, books and graphic pieces.
 
Forest’s image bank is available 
for licencing. There are countless 
images of Amazon landscapes, 
portraits of traditional populations, 
scenarios of urban centres, political 
demonstrations, among others.



PHOTOGRAPHS

IMAGE CAPTURING DURING 
EXPEDITIONS

The agency has expertise in 
accompanying expeditions to 
take photographs in Indigenous 
Lands, in settlements and in 
agricultural frontier areas from 
North to South of the country. 
The team is sensitive to the local 
reality and respects the subjects 
photographed.

PHOTOGRAPHS
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Título
audiovisual

Our services include the stages 
of development, pre-production, 
production and distribution. The work 
results in reports, documentaries 
and animations with institutional and 
entertainment language.

We carry out:
Character research and audiovisual 
projects; Recording and editing of 
interviews and images; Sale and 
licencing of raw materials from 
our database; Content distribution 
planning with submission for selection 
at festivals and shows.

audiovisual



audiovisual

Forest Youtube Channel Among the range of strategies available for the distribution 
of audiovisual works is the dissemination of content on 
Forest’s YouTube channel. This profile, created in 2012, 
has 10,300 subscribers. We are talking about a segmented 
target audience that constantly receives socioenvironmental 
information, being open to videos with this editorial profile.

Some performance metrics: 1.1 million views; 5.1 million 
impressions; 36.5% of internal traffic comes from suggested 
videos; 23.9% of internal traffic comes from YouTube searches; 
30.6% of external traffic originates from Google searches; Main 
audience formed by women between 25 and 44 years of age;



audiovisualaudiovisual

Audiovisual Works

OPAN
INDIGENOUS BRIGADE

Whiteboard animation
4 min

Imazon
AMAZON SEEN FROM SPACE

Institutional
Webseries with 14 episodes

ICMbio
WHERE OUR LIFE PULSATES

Advertisement in live-action
Webseries with 8 episodes



ISPN
LUIZA, THE CERRADO RESISTS

Motion graphics animation
with parallax effect
3 min

Amazon Environmental 
Research Institute
FOREST CODE – LOOK AFTER IT!

Musical animation in Inverse Kinematics
4 30-second episodes

Casa Socioenviromental 
Fund
SMALL INVESTMENTS, BIG RESULTS

Whiteboard-inspired animation
3 min

audiovisual Audiovisual Works



OIT
WAGNER MOURA INTERVIEWS 
WORKERS RESCUED FROM SLAVERY

Institutional
10 min

Amazon Environmental 
Research Institute
THE SOY CHAIN IN MATOPIBA

Documentary
9 min

audiovisual Audiovisual Works



Independent Projects
Forest’s films and series toured 
national and international festivals 
(USA, France, South Korea, Portugal, 
Nicaragua, Mozambique and 
Malaysia). The works won awards for 
best pitching, short film, documentary, 
drama series, screenplay, direction 
and photography. The production 
company has a diversified portfolio of 
animation, live-action, documentary, 
reality show and adventure projects. 
Forest is always open to partnerships 
with clients in the production of 
audiovisual works on relevant themes 
that reach a wide audience.

audiovisual



Brasília Festival of Brazilian Cinema

Bahamas International Film Festival

EXIBE – Barbacena Film Festival

Cinefantasy

Cine PE

Cine BH

SESC Film Festival

Garnicê Festival

Campos do Jordão Short Films Festival

Boca do Inferno Festival

Guiões – Portuguese Language 
Screenplay Festival

Gramado Festival

Goiania Short Films Show

KannibalFest

Alter do Chão Film Festival

CINEFEST São Jorge

Brasília Short Films Festival

Three Steps Film Festival

Taquary Shorts

Taguatinga Film Festival

Entretodos Festival

Cachoeira Doc Festival

Cinebaru

Cine Tamoio – São Gonçalo Film Festival

Florianópolis Audiovisual Mercosul

Paranoá Film Festival – 
FestCineParanoa

PALMACINE – Palmácia Film Festival

Festivals

audiovisual Independent Projects



Encina Festival – Avaré Film Meeting, 
2019

Gorutuba Film Festival

Cineme-se

DIGO – Goiás Sexual and Gender 
Diversity Film Festival

Rio Webfest

Latin American Environmental Film 
Festival – Cineamazon

Global Festival Web Series

LAWEBFEST

Marseille Web Fest

Seoul Web Fest

International Environmental Film 
Festival PLANETA.Doc

Brazil International Film Festival

Cine Kurumin – Indigenous Film Festival

Docs Without Borders Film Festival

The International Kuala Lumpur Eco 
Film Festival

Green Film Festival

MOSCA – Audiovisual Exhibition of 
Cambuquira

INSTIDOC – Institutional Documentary 
Cycle

International Environmental 
Audiovisual Festival – Filmambiente

Trofa International Film and Literature 
Festival – CineTrofa

Centre and Iberoamerican Cine Show – 
MCCI

Monthly Exhibition of Documentaries of 
the Brazil-Mozambique Cultural Centre

Mato Grosso Film and Video Festival – 
CINEMATO

audiovisual Independent Projects



Awards

audiovisual Independent Projects
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CLIENTS

Bruno Bimbato – ICMBio Communications Division

                 João Guilherme Nunes Cruz – Coordinator of ISPN’s Indigenous Peoples ProgrammeRenato Farias – ICV Executive Director

Attilio Zolin, CASA Socioenvironmental Fund Communicator

The work could not have been done better. With a highly competent technical 
team and a sensational client service, Forest was without a doubt the best 
agency I’ve ever worked with, always meeting deadlines and maintaining 
surprising quality. The agency’s best highlight is its sensitivity in working on 
topics such as sustainability, the environment and urbanism. The script they 
created for our institutional videos was so exciting that it even caused us 
goosebumps on the day they were released in our auditorium. The impression 
that Forest left is that the work is not merely contractual, it is done with love 
and dedication.

ISPN develops some partnerships with Forest, for the production of books, 
booklets and reading materials and for audiovisual projects. I attest to 
the deep commitment of the Forest team, as well as their sensitivity and 
knowledge of socioenvironmental issues, which are crucial to our work. 
The company manages to translate into images this sociocultural universe 
of Indigenous peoples, quilombolas, traditional communities, fundamental 
partners for the ISPN work.

Having Forest collaborating with us is happy surprise, mainly due to the 
professionalism and dedication that the team shows towards our work. We are 
extremely pleased with the results: with the quality, and also with the level of 
care. They are careful when talking about the products and the message, and 
they present the ICV and its projects in a very well-thought out, structured way 
to our audiences. We hope to continue with Forest for a long time, an excellent 
provider of communication services and a partner for our Institute.

Forest’s special characteristic is its qualified look at socioenvironmental 
issues. The team is engaged and sensitive to our causes. Forest has the ability 
to deliver high-end products that fit the budgeting needs of third sector 
organisations.



CLIENTSCLIENTS

Gabriela Cabral – Researcher Artema Lima – Coordinator of the Mato Grosso Programme

I was very pleased with the material produced by Forest, because they 
managed to capture the emotional aspect of the project and made people feel 
very comfortable in front of the camera. The agency communicated the soul of 
the initiative.

We were very satisfied with the quality of the images and photos. I especially 
highlight the good relationships and human contact in the field, which made 
the difference at the time of production.

Silvia Sá – Education Coordinator 

We found Forest Communication and it was a very good experience. It was 
very easy to work remotely with the team and we were very satisfied with the 
final result.

Cristina Amorim – Communications Coordinator

The team accepted the project and showed excellence in services and in the 
final product. The reception was great: the video was a great attraction for 
those who were going to COP22, and it helped us to present the platforms and 
open dialogues with new potential partners.
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